
Our powerful data analytics dashboard called ‘nudgenomics’, provides a wealth of insight 

into how your global workforce are engaging with nudge - all presented in an easily 

digestible format.


The analytics dashboard contains:

Global MI and 
benchmarking data

Engagement with nudge

User needs and interests

The financial health of your 
people

Benefit campaign engagement

Wider business impact

Financial needs and interests

Needs Interests

Inflation and the 
cost of living

Getting on 
property ladder

Understanding 
retirement

Improving 
savings
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Other 6%

Life after work 2%

Borrowing 15%

In the home 22%

Inheritance 

18%

Everyday 

money 9%

Credit 8%

Debt 15%

Budgeting 2%
Housing 1%

Senior support 2%
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Preparing for 
recession

Cost of living support 
available 

Diversifying savings 
and investments

Managing money and 
mental health

Your tax rates and allowances 
for 2022-23 explained
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Rank Interest
Total engaged 

users accessed 

Top 5 interests accessed 
during the report period

Shows the top needs and interests of your people across all locations.

nudge engagement

Total users


65,235

Overall 
engagement

Repeat 
users

Shared with family 
and friends
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profile

Stories 
complete
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41%

Personalized

learner
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Advocate
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Shows percentage of your total users in each category of engagement with nudge. General learner are 

those learning from nudges and on the platform. Personalized learner are those that have given us high 

levels of information to target their education. Practitioner are those regularly using tools and stories. 

Advocates are those that have left positive testimonial.

Key insights
Report period: June-September 2022

Launched


11 June 2018

Region


UK, Brazil, Germany, US, India

Total users


65,235

Overall 
engagement78%

Financial needs, 

interests and health
Campaign results

Wider business impact

Needs


Top needs globally are on inflation and 
getting on property ladder. Awareness


Increased by 87%.
Interests


Top interests globally are on inflation and 
preparing for recession.

Understanding


42% increase in users saying they now 
understand retirement plan.

Health


As a whole your people are at an average 
level of financial health - but debt has been 
identifed as an issue.

Action


18% of users increased retirement contribution.Potential to enter employer 
brand award for support on 
financial wellbeing.

“Easy to use and 
very useful 

information.” 

“Really helpful and relevant 
content for my interests. A one 

stop shop for all things 
finance and even better that it 

links into my benefits 
provider.”

Retirement plan campaign results

nudge engagement – benchmarking 

Engaged users

30%

60%

78%

Shows percentage of engaged users and profile completes against the averages of all our clients.


Engaged those learning from a nudge (General learner) and upwards on the engagement model (page 3).

Profile completes
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nudge engagement – location and age
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Location

Shows percentage of general and personalized learners, practitioners and advocates.

Explore usage and engagement analytics over time, 

split by demographic, location, language and more.

Based on aggregated scores of the 

financial health checkup to assess the 

financial health of your people against 

the financial pillars: borrowing, saving, 

planning, knowledge and spending. 

You can review regional and global 

trends over time and the 

improvements in knowledge as a 

result of using nudge.

Review data on benefit education 

campaigns you run with nudge, how 

you’ve improved understanding of your 

benefit offering and uncover actions your 

people have taken as a result.

Understand the popular interests 

across 30 different finance topics 

and identify common goals of 

your people around the world.

Testimonials and NPS feedback 

highlights how nudge has helped 

improve wellbeing and identifies 

wider business impacts you can 

track to maximize ROI.

www.nudge-global.com hello@nudge-global.com
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countries

2 million

people


